shopper insights:
shoppers returning
to stores—again.

Retailers are continuing to
evolve and improve the shopping
experience in stores, and
shoppers are responding.

Shopping in physical stores will
increase,again

2021 2022

of shoppers plan to
shop in stores more

Shoppers
physical stores vs. e-Commerce

spent in
physical stores

spent on
e-commerce

Source: US
Commerce
Department, 2021
retail sales report

Retailers continue to bet big on new stores

1100 Stores

150 Stores

New store
openings are

+13%

from 2021

(a record year for
store openings)

40 Stores

35 Stores

30 Stores

24 Stores

20 Stores

Buy Online, Pickup In Store Declining

Purchasing grocery products

Buy in store

+9%
Buy online & ship

1%
-4%

Source: ChaseDesign Total Commerce Study March 2022

Buy online & pick up

32%

of shoppers
like to see
what’s new

Why do people
prefer shopping
in stores?

59%

of shoppers want
to physically
touch products
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61%

of shoppers want
to see items
before buying
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Target wins
on delivering hest in-store experience

@ ® TARGET. 51% @ @Jgr 13%
@ Walmart < 30% @Wa{quem 10%
(3) COSTCO 135 (6) YCVS

=—=WHOLESALE pharmacy®

8%

Smartphones are
technology of choice

shopper

95%

of people use
retailer app while
shopping

Source: ChaseDesign Total Commerce Study March 2022

Shoppers prefer Walmart’s app

Walmart
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DOLLAR GENERAL

SHOPPERS SEEK RETAILERS

that enhance stores with digital tools

— SHOP
SELF- INTERACTIVE DIGITAL SIGNAGE ﬂ
CHECKOUT DISPLAYS AT SHELF
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9%
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142,

of shoppers find this digital tool helpful

methodology

On March 9, 2022, ChaseDesign
fielded an online survey through

our proprietary research
platform, mPulse, amongst 1,000
consumers between the ages
of 25-54. Respondents were
screened in to be the primary
or secondary shopper
in their households.
We have summarized
findings into this
compact report.

THANK YOU

Are you ready to get the
most out of your category
and retail experience?

Email: pcloutier@chasedesign.net

ChaseDesign

ChaseDesign is a category growth
consultancy that leverages design as a
business development tool, including
retail environments, digital engagement,
and packaging. The company translates
how and why people buy to create

more persuasive retail experiences

that drive incremental revenues at full
price. ChaseDesign is an IPG company,
headquartered in Skaneateles, NY, and has
locations in New York City and Cincinnati.

Learn more at www.chasedesign.net or
follow us on Linkedin.




