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shopper insights: 

tech @ retail
shoppers want digital 
incorporated in the 
physical store experience

On August 16, 2021, ChaseDesign 
fielded an online survey through 
our proprietary research platform, 
mPulse, amongst 1000 consumers 
between the ages of 16-54. 
Respondents were screened to be 
the primary or secondary shopper 
in their households. 

methodology
ChaseDesign is a category growth consultancy that 
leverages design as a business development tool, 
including retail environments, digital engagement and 
packaging. The company translates how and why people 
buy to create more persuasive retail experiences that 
drive incremental revenues at full price. ChaseDesign is 
an IPG company, headquartered in Skaneateles, NY, and 
has locations in New York City and Cincinnati. Learn more 
at www.chasedesign.net or follow us on LinkedIn.

ChaseDesign

technology improves the shopper’s 
overall in-store shopping experience

79%
of shoppers

use interactive 
displays
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INTERACTIVE
DISPLAYS

91%
of shoppers use 
a retailer’s app 
while shopping
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RETAILER
APP

76%
of shoppers

use QR codes
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QR 
CODES

of shoppers use 
self-checkout 
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SELF-
CHECKOUT

97%

77%
of shoppers have 
used scan and go 
technology

Best-in-class retailers are 
incorporating digital into 

their physical stores, 
making the shopping experience easier 

and/or more productive

53%

ADD

DETERGENT

say they would be 
very interested in 
this technology

of shoppers have 
experienced a fully 
contactless checkout, 
like Amazon Go

Nearly 40% of shoppers 
want their retailer to offer 
product locators and 
automated/contactless 
checkout

Shoppers say these retailers do the 
best job incorporating digital into 
their physical stores:

Self-checkout and downloadable coupons 
to shopper reward cards are table stakes,

shoppers are more likely to shop at a 
retailer if they have:

however,

85%

the most helpful 
retailer apps
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Because of in-store technology, shoppers say 

they can make purchase decisions more 
quickly and enjoy shopping more 

40%
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