
shopper insights: 
beer, wine, 
& spirits
shoppers want to 
buy alcohol in-store

of alcohol purchases were made in-store 
in 2020...and that number is expected to 
rise post-pandemic.

• to control their experience 
• ability to browse

consumers prefer 
shopping in-store
vs. online 

on June 1, 2021, ChaseDesign fielded an 
online survey through our proprietary 
research platform, mPulse, amongst 1000 
consumers between the ages of 21-54. 
respondents were screened to be the 
primary or secondary shopper of beer, wine, 
and spirits in their households. 

methodology
ChaseDesign is a leader in translating how 
and why people interact and transact into 
more meaningful and persuasive retail 
experiences. ChaseDesign is headquartered 
in Skaneateles, NY, and has locations in 
New York City, NY and Cincinnati, OH. learn 
more at www.chasedesign.net or follow us 
on LinkedIn. 

ChaseDesign

online alcohol 
sales are in a 
slight decline
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of shoppers 
only purchase 
alcohol in-store 

90%

40%

45%

36%

29%

shoppers miss the 
in-store experience

and, when shoppers do decide to 
pickup online alcohol orders in-store:

of shoppers who 
report going into 
stores for additional 
purchases when 
buying groceries.

report shopping 
for other items, 
which is substan-
tially lower than... 

use it at least 
sometimes

of shoppers use a 
retailer's app most 
of the time or 
always while 
shopping

the future of shopping is neither digital nor 
physical stores, but the convergence of the 
two to create a more enjoyable and 
productive shopping environment.

this isn't due to selection, lower 
prices or one stop shop 
convenience, but instead the 
power of localization and trust in 
store associates. 

home delivery is the
#1 fulfillment method, 
not pick up in-store

purchased online for 
home delivery

enjoy seeing the 
beverage choices 
in-person

like to physically 
pick up the 
products to learn 
about them  

believe it's easier 
to discover new 
brands 

like the overall 
store atmosphere 

enjoy 
knowledgable 
associates  

purchased online for 
in-store pickup

purchased online for 
curbside pickup

pre-
pandemic

pandemic post-
pandemic
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deliver

a buy online =
a trip not taken

the surprise

best overall shopping 
experience for beer, 
wine & spirits?

phygital

independent 
liquor stores

1 2

3

4

5

13%

53% 42% 41% 37% 35%

50%

25% 23%

S H O P


