Shopping is back

59

of people buy
online, pick up
at store

56

of people buy
online, ship to
home

924

of people
buy in-store
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Shopping in physical stores
will grow in 2021

o)
; 8 Yo
of people plan to
shop in Physical

Stores more in
the next 6 months
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Majority of
shopper spend
IS in-store

90.,

IN-STORE

Source: Mercatus, eComm Grocery Spend, 2020
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Retailers betting big on new stores

DOLLAR
GENERAL 1000 Stores

SEPHORA 260 Stores

@ 49 Stores
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People miss
social interaction,,
immediacy & fum
of stores '

329

SOCIAL
EXPERIENCE~

P - 206%
/ 3 1 % KNOWlS_.IE-ADI(:;I.:EA"?LE

LINVITING IN-STORE |
4 ; %

ABILITY TO GET
WHAT | WANT NOW -
SAME DAY

PHYSICAL TOUCH
OF PRODUCTS
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It’s the total experience that matters

g in-store atmosphere 24%

Knowledgeable staff 22%

Shopping deals in-person 1 9%
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48,

Think Plant-
based Meat
is confusing

23%

Think
\ Cheese is

39

Think CBD
(Cannabis) is
confusing to

Think Meat
is confusing
to shop

23%

Think Milk is
confusing to
shop

22%

Think
Yogurt is
confusing
to shop




Target stores deliver best
shopping experience

roger
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Why do people shop /&\

in-store vs. online? 640/
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Physical stores are enhanced by digita

Most Helpful ) Least HeIpr

= @

Self- Interactive
: Augmented
Checkout Displays lgeality

&

Retailer’s Clags

QR Code

App




Smartphones are
THE in-store tech
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g =
Apps enhance the | wiich-
in-Store experience TARGET 47%

WALMART 47%

KROGER 13%
CVS 9%
COSTCO 9%

WALGREENS 7%

B oe 5%

MEIJER 4%

=
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Survey to gather insights on how shoppers
are looking at physical stores, as the
pandemic begins to recede, and
considerations in where and how to
shop change.

METHODOLOGY

On February 10, 2021, ChaseDesign fielded an
online survey through our proprietary research
platform, mPulse amongst 1000 consumers
between the ages of 25-54. Respondents were
screened in to be the primary or secondary shopper
in their households.

ChaseDeSlgm Confidential Information — May not be copied or distributed. Concepts only may

partners under signed CDA. Unpublished Copyright. All rights reserved.:



Shoppers are comin? back to stores.
Are you ready to get the most out of
your category and retail experience?

Email: pcloutier@chasedesign.net



mailto:pcloutier@chasedesign.net

THANK YOU



